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A quarterly e-newsletter for members of the National Greenhouse Manufacturers Association

Message from the President

As we enter the mid-summer months and with 
Cultivate’18 behind us, I hope that each of you has 
had an opportunity to rest, relax and begin eager 
preparations for what appears to be a busy fall season. 
From my conversations with vendors and attendees at 
Cultivate, the green industry seems to be continuing 
a trend of healthy and vibrant growth. Growers from 
various regions of the country are beginning their 
considerations and plans for future expansion projects.  

The growth of our industry is quite remarkable, even in 
the face of unprecedented and radical price increases 
in the steel and aluminum markets. It is evident that 
the U.S. economy has significantly strengthened and 
consumer demand is up for many industries. However, 
I am sure no one was prepared for the recently invoked 
tariffs, and despite what political opinions predict, the 
fact is no one knows the future implications of the 
tariffs or the long-term effects that our economy will 
experience from it. This is a very important issue and 
one that I heard discussed at length while at Cultivate. 
What we can all hope for is that a permanent and 
sustainable solution will prevail and that stable and 
more realistic metal market conditions will return.  

Speaking of Cultivate, it was 
great to see so many of our 
members in attendance at 
the NGMA reception. It was 
a well-coordinated event 
that resulted in several 
potential new members 
being introduced to our 
organization. I want to thank the membership committee for 
their recruiting efforts, as well as others who helped promote the 
reception. It is great to see our membership growing!

I hope all of you experience a successful fall season, and I sincerely 
appreciate your involvement and commitment to the NGMA.

Mark Davis,
President of NGMA

Summer Greetings!  
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From my conversations with vendors 
and attendees at Cultivate, the green 

industry seems to be continuing a 
trend of healthy and vibrant growth.

Spread the Word: #NGMAgreenhouse
NGMA needs your help to make our social media content easier to access and share! We ask that all posts 
relevant to or about NGMA use the hashtag #NGMAgreenhouse. 

This hashtag will not only make the content easier for members and prospective members to find, but it will also 
allow NGMA staff the opportunity to see and share your social media content! Remember to occasionally search 
the hashtag in the search bar on Facebook to stay up-to-date with association and member news. We can’t wait 
to start sharing your content!

Insights
SUMMER 2018



2

Officers

President
Mark Davis
Atlas Manufacturing
229-532-2905
mark@atlasgreenhouse.com

President-Elect
Tom Vezdos
Rough Brothers, Inc.
Phone: (513) 242-0310
tvezdos@roughbros.com

Secretary/Treasurer
Bobby Harris
Acme Engineering 
& Manufacturing
918-684-0509
bharris@acmefan.com

Immediate Past President
Leah Scantland
Ludy Greenhouse Mfg. Corp.
937-996-1921
leah.scantland@ludy.com

Directors

Chris Beytes
Ball Publishing
866-888-4237
cbeytes@ballpublishing.com

Patricia Dean
Wadsworth Control Systems
303-424-4461
patricia.dean@wadsworthcontrols.com

Tim Lauer
Albert J. Lauer, Inc.
651-423-1651
tim@ajlauer.com

Mauricio Manotas
Ludvig Svensson, Inc.
Phone: (704) 357-0457
Mauricio.Manotas@ludvigsvensson.com

Adam Pound
Agra Tech, Inc.
925-432-3399
adam.pound@agratech.com

NGMA INSIGHTS - SUMMER 2018

Contact Us:

National Greenhouse 
Manufacturers Association

2207 Forest Hills Drive
Harrisburg, PA 17112
Phone: 717-238-4530

Fax: 717-238-9985
Website: www.NGMA.com

Office Hours: Monday through Friday, 
8:30 a.m. – 5 p.m. Eastern Time

Staff Contacts:
Executive Director:

Lisa Ruggiers
info@ngma.com 

Newsletter Editor:
Carolyn Kimmel

NGMAeditor@hotmail.com

NGMA’s staff wants you to get the most out of 
your experience with NGMA. We are available to 

serve you, so please do not hesitate to contact 
staff with any question or concern that you may 

have. For a full staff listing, please click here.

www.facebook.com/
NationalGreenhouseManufacturersAssoc

Insights is published 
electronically four times per year:

Winter issue is published in February
Spring issue is published in May

Summer issue is published in August
Fall issue is published in November
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To represent and advance the interests of the greenhouse industry 
through education, networking and communication.

mailto:mark%40atlasgreenhouse.com?subject=
mailto:tvezdos%40roughbros.com?subject=
mailto:bharris%40acmefan.com?subject=
mailto:leah.scantland%40ludy.com?subject=
mailto:cbeytes%40ballpublishing.com%20?subject=
mailto:patricia.dean%40wadsworthcontrols.com?subject=
mailto:tim%40ajlauer.com?subject=
mailto:Mauricio.Manotas%40ludvigsvensson.com?subject=
mailto:adam.pound%40agratech.com?subject=
http://www.NGMA.com
mailto:info%40ngma.com?subject=
mailto:NGMAeditor%40hotmail.com?subject=
https://ngma.com/contact/
http://www.facebook.com/NationalGreenhouseManufacturersAssoc/
http://www.facebook.com/NationalGreenhouseManufacturersAssoc/
www.facebook.com/NationalGreenhouseManufacturersAssoc/


3

Good news?

New product?

Changed positions?

Company or individual award?

Ideas about what you’d like to 
see in your newsletter?

If you have information you’d like to share
with the membership, please send it to

NGMAeditor@hotmail.com

NGMA INSIGHTS - SUMMER 2018

NGMA hosted its annual Membership Reception on July 15 
in Columbus, Ohio. 

NGMA members and other industry influencers and 
professionals attended the reception that was held during 
AmericanHort’s Cultivate’18 conference. 

Attendees enjoyed an evening full of refreshments and 
valuable networking with industry peers. 

NGMA Hosts 2018 
Membership Reception

mailto:NGMAeditor%40hotmail.com?subject=
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• Extending Membership to  
Canadian Structural Companies 
The board affirmed that NGMA’s bylaws state that all 
structural members must be headquartered in the 
United States. Because of this, the board agreed to 
focus its efforts on recruiting U.S. companies that are 
not members. Please share with us any U.S.-based 
structural companies you would like to see join NGMA.

• Increase Membership 
The board set goals to grow membership across all 
member categories. It specifically emphasized recruiting 
new service members, such as design engineers and 
consultants. 

• Codes and Standards 
NGMA continues to work for its members and on 
behalf of the industry to reduce the negative impact 
of building codes and energy regulations. There is a 
need for component members to help review industry 
information NGMA presents on its website. Helpful 
Hints, Forms, Standards and Guidelines, Design Manuals 
and Guidelines need to be reviewed to ensure that we 
have current information online. Review the documents 
here. This is your opportunity to have input into the 
industry information that NGMA provides.

Advertising Us! 

The NGMA Communications Committee recently developed 
new ads to promote the association and its members. 

One ad is aimed at communicating our members experience 
in the industry. Another ad features the same message, but 
targets its graphics to cannabis growers.

• Develop Strategic Partnerships   
The board will also focus on extending work with 
partner organizations (such as AmericanHort) and 
industries (such as cannabis) to grow the organization 
and provide wider exposure for our members. We 
are pleased that recently new advertisements began 
to run in industry publications. Click here to see the 
ads.

• Let Your Voice be Heard  
Currently, NGMA has no component members 
serving on the Membership Committee. To advance 
the interests of all membership categories, we invite 
you to participate on this or any committee that 
interests you.

Thank you for your continued support of NGMA!  
We value your input and want to continue to collaborate 
with our members. If you are interested in volunteering 
for a task mentioned above or serving on a committee; 
or if you have any questions or concerns, contact NGMA 
Executive Director Lisa Ruggiers at info@ngma.com.

We’re Working for You!

Association News

During the Component Division Meeting at NGMA’s Spring Meeting, there was much discussion about membership and 
growing the organization. The NGMA Board of Directors regularly reviews member feedback. The following is an update on 
discussion and initiatives from recent board meetings and planning:

https://ngma.com/industry-information/
https://ngma.com/industry-information/
https://t.e2ma.net/click/5nozo/9i7hxf/9usa3d
mailto:info%40ngma.com?subject=
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Helpful Hints 
NGMA has created a series of “Helpful Hints” 
documents about issues related to greenhouses.

The documents, which provide useful 
information about a variety of topics, can be 
shared with your current and prospective clients.

The following topics are available in these 
printer-friendly documents:

• Carbon Dioxide

• Chemical Cautions

• Electrical Systems and the Greenhouse

• Energy Conservation

• Environmental Control Computers

• Glazing

• Heating Systems

• Insect Screening

• Internal and External Greenhouse   
Curtain Systems

• Irrigation

• Purchasing a Greenhouse

• Supplemental Lighting

• Ventilating and Cooling Greenhouses

The Helpful Hints documents can be 
accessed here.

NGMA INSIGHTS - SUMMER 2018

Member in the News! 
NGMA member Autogrow, of New Zealand, was featured in a 
story in Greenhouse Grower magazine recently.

The story tells how Autogrow combines the features of 
Amazon’s virtual assistant Alexa and Autogrow’s IntelliGrow 
API (Application Programming Interface) to create the first-ever 
talking automated growing system.

To read more, click here.

Reserve Your Ad Spot on our 
New Website
NGMA’s new website features a fresh look and new 
user-friendly features that will enhance the overall experience 
when navigating the site.  

NGMA is anticipating increased website traffic following the 
roll-out. So, now is the best time to place your ad as more 
people will be viewing our website to see its brand-new 
features.

The ads will run on a rotating schedule. Advertisers have a 
choice of three different ad placements:
 

Horizontal Banner: 1240 x 150 px
Vertical Banner 1: 200 x 200 px
Vertical Banner 2: 200 x 350 px

To access the new ad form, click here.

https://ngma.com/industry-information/
https://www.greenhousegrower.com/technology/autogrow-develops-talking-growing-system-with-help-from-alexa/
https://ngma.com/wp-content/uploads/2018/08/NGMA-Advertising-Sheet-and-Form.pdf
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Adam Pound
Agra Tech, Inc., Pittsburg, Calif.

Q: Tell us about you and your business.

A: At Agra Tech, we pride ourselves on servicing and supporting 
our customers while innovating and incorporating technology. 
Whether you’re buying hoops or high tech, we understand this 
may be the largest purchase of your life and we pride ourselves on 
providing the right system for each individual.

Q: Tell us about your customers.

A: We are lucky to be in this industry where it’s tough to find 
a customer you don’t want to help. Our customer base ranges 
from small to large scale, from low to high tech. We take pride in 
providing each with the individual service and support they require. 
 

Adam Pound (Right) his father John Pound (Left)

Q: Tell us about your history with NGMA 
         and why you got involved with 
         volunteering and leadership?

A: Agra Tech has supported NGMA for 
decades. My time, personally, has been 
short compared to many members. I started 
with Agra Tech on summer break, sweeping 
floors and bagging bolts, before joining 
the company full time 10 years ago. As 
new blood in the industry, I was drawn into 
participating on a number of committees 
and then was nominated to the NGMA 
Board of Directors almost five years ago. 
Currently I participate with fellow NGMA 
members on the Structures, Conference and 
Scholarship committees while also holding a 
position on the board. The value I take from 
volunteering is for the investment in the 
future of the industry. Similar to our clients 
in their industries, we are working toward a 
common goal.

Q: Tell us about how you have seen NGMA 
         grow or change and touch on your vision 
         for what it can be.

A: NGMA has always been an appreciated 
advocate and voice for the industry; the 
future of the NGMA and our industry is 
now. All NGMA members are leaders in 
a small but rapidly growing space who 
come together to push this thing we call 
controlled environments. Whether it’s mass 
production, educating future farmers or 
combating the latest crop-annihilating pest 
or disease, our members’ contributions are 
having an impact felt globally. Growing 
populations, rising energy costs and 
water scarcity... I think we’ve got plenty to 
contribute to the future! 

Member Profile



7

NGMA INSIGHTS - SUMMER 2018

Industry News

Bright Future Shared for 
Consumer Horticulture 

The future of plants—and those who love to grow 
them—was strong at the third annual meeting of the 
National Initiative for Consumer Horticulture, held 
June 27-29 in Atlanta, Ga.

Speakers and attendees shared an optimistic look at 
the future and networked on new ideas to advance 
consumer horticulture.

For more on the conference, click here. 

Greenhouse Technology Gives Boost to Arctic Food Security 

A recent issue of Scientific American takes readers inside the Inuvik Community Greenhouse in Canada’s Northwest 
Territories, not far from the Arctic Ocean, where growing conditions are a challenge.

Yet this 20-year-old greenhouse, built in a converted hockey arena, offers a welcome source of fresh produce in a region 
where food security suffers in part due to climate change and also sheer remoteness. 

The story highlights new research looking into how different crops that use different wavelengths of light may help make 
indoor growing more productive in the Arctic. Click here to read more.

Missouri City Lobbies for 
Greenhouse Neighbor for 
its Landfill 

The city of Springfield, Missouri hopes to build a 
greenhouse on nine acres of land next to its landfill in 
order to make use of the methane gas it produces.

A grant-funded study several years ago proposed 
using the excess heat to heat a greenhouse, and the 
city thinks that’s a great idea, according to a story by 
station KY3 in Springfield.

To read more, click here. 

Did you know that as a member you can access an 
alphabetical listing of each member on NGMA’s website?

The listing is searchable and includes company 
contact information. Make sure your information is 
up-to-date! The main contact for your company now 
has the ability to manage the company’s profile. When 
logged in, go to “Manage Profile” to make sure your 
information is current.

Learn more about all your member benefits here. 
If you have additional questions, please contact Angela 
Burkett at membership@ngma.com.

Member Benefit Spotlight: 
Website Promotion

https://www.greenhousegrower.com/management/grow-initiative/future-of-consumer-horticulture-gets-a-boost-at-nich-annual-meeting/
https://www.scientificamerican.com/article/wired-greenhouse-tech-could-help-arctic-communities-bloom-with-bounty/
http://www.ky3.com/content/news/City-of-Springfield-hopes-for-greenhouse-next-to-landfill-488659771.html
https://ngma.com/member-benefits/
mailto:membership%40ngma.com?subject=
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Five Things Every Salesperson MUST Know Right Now

Can I let you in on a little secret? My early days in 
the world of selling were an absolute disaster. Now 
that I’ve worked with thousands of salespeople and 
figured out what works—and what doesn’t—I wish 
I could go back and tell my younger self what I’ve 
discovered. 

Sadly, I can’t do that. But I can share these must-
know things with you. Check out the five things 
every salesperson MUST know right now:

1. Nobody cares about you. 
It’s natural to want to talk about yourself and what 
you’re selling. But the reality is, your prospects only 
care about themselves and the solutions to their 
problems. Instead of focusing your entire sales 
process around how great you are, craft a message 
that’s centered 100% around your prospect.

2. Sales is a big game. 
Many salespeople complain about the rejection, 
mind games, and avoidance that occurs throughout 
the sales process. This is all just part of the game of 
sales. If you’re going to play, you’ve got to toughen 
up. Don’t take anything personally, and approach 
the game of sales like a contact sport.

3. Nice guys don’t win. 
Just like in dating, no one is looking to work with the “super nice” 
guy or gal in sales. Prospects want to work with salespeople who 
tell it like it is. Stop being a doormat. Unleash your inner confidence 
and carry yourself like an expert in your field.

4. Great sales requires repetition. 
The world of sales isn’t always glamorous or sexy. In fact, most 
successful salespeople are doing the same exact things over and 
over again to get the best results. Resist the urge to reinvent the 
wheel—once you find what works, repeat it. If you’re ready for 
repetition, you’ll be prepared to hit your sales out of the park.

5. Sales is no place for emotion. 
Highly emotional people don’t typically last very long in sales. When 
you close a big sale, it’s fine to celebrate and get excited, but don’t 
let it define you. Simply enjoy the victory and move on. On the flip 
side, don’t get depressed when you lose a sales you’ve really been 
fighting for. Instead, figure out what you’ll do differently next time 
and move on.

About the Author: 
Marc Wayshak
Marc Wayshak is the bestselling 
author of two books on sales and 
leadership, Game Plan Selling 
and Breaking All Barriers, as well 
as a regular contributor for Fast 
Company, Entrepreneur Magazine 
and the Huffington Post Business 
section. As a sales strategist, Marc 
created the Game Plan Selling 
System to revolutionize the way 
salespeople, entrepreneurs and 
companies approach selling. Marc’s 
sales strategy is based upon his experiences as an All-American 
athlete, Ivy League graduate, startup entrepreneur and years of 
research, training and selling. He holds an MBA from the University 
of Oxford and a BA from Harvard University. Get his free eBook on 25 
Tips to Crush Your Sales Goal at GamePlanSelling.com. You can call 
him at (617) 203 – 2171 or email him at Info@MarcWayshak.com. 
(Twitter: @MarcWayshak)

http://www.marcwayshak.com/
http://amzn.to/15MdhA9
http://www.marcwayshak.com/breaking-all-barriers/
http://gameplanselling.com/
mailto:Info%40MarcWayshak.com?subject=
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Reach New Clients by Advertising on the NGMA Website

NGMA member rates for website advertising

Non-member rates for website advertising

NGMA’s website advertising program is designed to keep your 
company’s name in front of the thousands of visitors to the NGMA 
website. NGMA offers both horizontal and vertical banner placement 
positions for advertisements on www.ngma.com. The maximum 
positions for banners will be four (4) horizontal banner, four (4) small 
vertical banners and four (4) large vertical banners. Advertisements will 
rotate on a constant basis. Advertisements will be visible on all public 
pages of NGMA’s website. 

During the past three months (May, June and July), the NGMA website 
had 2,228 visits for a total of  5,764  page views. Approximately 77 
percent of those visitors were new to the site. Just think... your ad could 
have reached every one of those individuals visiting the NGMA website. 

If you are interested in advertising on the website, contact 
ads@ngma.com. We look forward to being able to promote 
your company through the NGMA website.

NGMA INSIGHTS - SUMMER 2018

Horizontal Banner 

Vertical Banner Large

Vertical Banner Small

Horizontal Banner 

Vertical Banner Large

Vertical Banner Small

1240 x 150 px

200 x 350 px

200 x 200 px

1240 x 150 px

200 x 350 px

200 x 200 px

$150

$125

$100

$200

$175

$150

$140

$115

$90

$190

$165

$140

$120

$105

$80

$170

$155

$130

Ad Type

Ad Type

Ad Size

Ad Size

Member Rate
6 Months

Non-Member Rate
6 Months

Member Rate
3 Months

Non-Member Rate
3 Months

Member Rate
1 Month

Non-Member Rate
1 Month

Material in this e-newsletter may be republished with permission of NGMA and with proper line credit. Mention of commercial products in this publication is solely 
for information purposes and endorsement is not intended by NGMA. Material does not directly reflect the opinions or beliefs of the Board or staff.

http://www.ngma.com
mailto:ads%40ngma.com?subject=

